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lot



Vacant lot 

491 and 493 
Auburn Ave. 445 Edgewood 

Ave. 

530 Auburn 
Ave. 



http://www.georgia.org/industries/Tourism/Pages/tourism-industry-research.aspx
http://www.forbes.com/
http://www.forbes.com/2010/04/28/tourism-new-york-lifestyle-travel-las-vegas-cities_slide_5.html
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